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School of Management 



 What comes in mind when we hear “MBA 
student”?  
 

 The picture of our collective mind is rapidly 
getting further and further from reality.  
 

 This presentation focuses on the growing needs 
of changing student population in an Asian 
context.  
 

 For this purpose, last eight years’ primary data of 
the School of Management (SOM), Asian Institute 
of Technology (AIT), Thailand has been used.  
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Some Facts about Regular Degree programs 
  

  

 Gender: 40% of the student population is female 
 

 Academic background: 55% from Business; 17% Engineering; 11% 
Science; 6% Social science and 11% Arts 
 
Trend: Engineering background students are increasing from South-

East Asian region, whereas business background students are 
increasing from South Asian Region 

 
 MBA Specialization:  Finance 28%; Strategy 25%: Marketing 21%; 

international management 13%; Technology management 8% and 
HRM 5% 
 
Overall trend: Strategy   and finance increasing: South Asia – 

Finance; south east Asia – Strategy; Others- strategy 
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Some Facts about Regular Degree programs (contd) 

  

 
Funding: Overall 50% comes on external funding; 35% Self support; 

15% AIT support: 
 

 Self support:  60% South Asia ; 20% South east Asia  

We notice that Self paying students from South Asia are increasing.  
So the demand/needs these students are increasing. 

 

MBA entry level age: Average 27 years;   
 
 Steady over the last 8 years 

 

MBA entry level experience: 4 years 
 

  Increased from  3  to  4 years 
 

8 



Some Needs of changing students to be addressed  

  

 Curriculum Changes 

 Dual Degree 

 Specialized degrees 

 Flexible Delivery and International Exposure 

 On line delivery of courses 
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Curriculum Changes 

  

 The business schools needs to design the curricula in 

such a way that the graduates are tuned to handle the 

21st century challenges of the business world.  

 

 The focus of the new curricula now is to include, social 

entrepreneurship, corporate social responsibility, good 

governance, etc.  
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Dual Degree 
  

 The preference for Dual degree programs from institutions of 
different parts of the world is more visible than before. 

  

 With the growth of Asian Economy, many students from other 
parts of the world, who envisages to work in the emerging Asian 
market, and vice versa, are preferring Dual degree programs. 

  

 This warrant the business schools to find suitable partners from 
other parts of the world, and devise curriculum and its delivery 
in such a way that the students fulfill the degree requirements of 
both the institutions spending minimum additional time. 
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Specialized degrees 
 

Demands for specialized degrees are increasing. These includes 

 

 Professional Masters in Energy business, for the employees 
of the energy and utility services 

 

 Professional Masters in Banking and Finance, for the 
employees of Central and commercial banks 

 

 Professional Masters in Technology Management, for the 
personnel of Science and technology policy making 
organizations 
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Specialized degrees (contd) 

 

 Companies can’t spare their employees for a regular 2 year 

MBA programs. And these programs needs to be of short 

duration (1 year) and tailor made, both in terms of content 

and delivery.  

 

 The business schools need to be flexible enough to work 

with a number of partner institutions for having access to 

different types of expertise when needed.  Our experience 

tells it is a very challenging and difficult task. 
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Flexible Delivery and International Exposure 

 

 Demands for flexible and multiple location delivery is 
increasing for  the Executive MBA programs as the employers 
seeks graduate with more international outlook. 

 

 

 The business schools needs to run the programs in modular 
way across multiple geographic locations. For this purpose 
the business schools, like in the corporate world, needs to 
form alliance with business schools in other countries.  
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On line delivery of courses 

 

 Demand for on-line delivery of courses is also 

getting momentum, although the face to face 

program delivery is still in dominance. 

  

 Many institutions has started offering part of their 

course on line on trail basis (blended learning). 
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