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Our Vision

An institution that inspires and trains people and 
organisations to develop innovative and socially 
responsible leadership to build a better future



Our Mission
To educate and carry out research in the areas of management and law, by 
means of:

CREATION OF
RELEVANT 
KNOWLEDGE

INTEGRAL
EDUCATION
OF PEOPLE

CONTRIBUTION TO THE
SOCIAL 
DEBATE



Our DNA

Leader‐
ship

Values

Innovative

A better 
world

Socially
Responsible

Excellence



The ESADE Evolution
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Inspiring Futures (Pitch)

Through education, research and social debate, ESADE aims to 
continue inspiring futures and training individuals in order for 
them to go on to become competent professionals in 
Management and Law, as well as socially responsible citizens.

Inspiring futures through values: acting with personal integrity, 
high professional standards and social responsibility.

At ESADE, we don’t intend being the best school in the world;
we want to be one of the best schools for the world.



Inspiring Futures



My VISION (Pitch)

Your vision defines where you want to go and makes you aware 
that your life is meaningful every step of the way. In order to 
accomplish your goals and fulfill your dreams, you should follow 
your vision.

At ESADE, a world renowned Business School, we inspire futures 
to make your vision greater, to put it into action, and to make 
the world a better place to live.







Why do people come to a Business School?

Reputation

Networks

Program

Transformation

Career / ROI

Location



Brand Image Research

ESADE rational image

Research: Rational DNA. ESADE Business School Brand Position 
Quantitative Research. Nov-2016. N: 1563 
by



Brand Image Research

ESADE emotional image

Research: Emotional DNA. ESADE Business School Brand Position 
Quantitative Research. Nov-2016. N: 1563 
by
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